Media & Communications Policy
For Hearts in the Stand Last updated: 15 May 2026
1. Purpose of this policy
This policy sets out how Hearts in the Stand (“we”, “our”) manages communication with the public, press, partners, and online audiences. Its purpose is to ensure our messaging is accurate, consistent, respectful, and aligned with our values.
2. Our communication principles
We commit to communication that is:
· Clear
· Honest
· Respectful
· Inclusive
· Accurate
· Timely
· Consistent with our mission and values
3. Who this policy applies to
This policy applies to:
· All volunteers
· Board members
· Coordinators
· Anyone representing Hearts in the Stand in a public or online capacity
4. Authorised spokespersons
Only the following people may speak publicly on behalf of the organisation:
· The Chair
· The Communications Lead
· A designated spokesperson approved by the board
Volunteers must not give statements to the press unless authorised.
5. Press and media enquiries
All media enquiries must be:
· Directed to the Communications Lead
· Acknowledged promptly
· Logged for record‑keeping
· Responded to with approved messaging
Volunteers should not answer questions from journalists without permission.
6. Branding and organisational identity
We ensure that:
· Logos, colours, and branding are used consistently
· Only approved materials are shared publicly
· Volunteers do not create unofficial graphics or statements
· Public messaging reflects our values and tone
Brand misuse must be reported.
7. Social media expectations
Volunteers must:
· Follow the Social Media Policy
· Use respectful and inclusive language
· Avoid posting confidential information
· Not speak on behalf of the organisation without approval
· Avoid engaging in online arguments or hostile behaviour
· Report harmful or inappropriate content
Personal accounts must not imply official representation unless authorised.
8. Creating content
Content shared publicly must be:
· Accurate
· Respectful
· Inclusive
· Fact‑checked
· Approved when required
This includes:
· Posts
· Videos
· Photos
· Graphics
· Event announcements
9. Use of photos and video
We ensure:
· Consent is obtained before sharing identifiable images
· Extra care is taken with images of children or vulnerable adults
· Volunteers understand how to store and share media safely
· Photos are used respectfully and appropriately
Anyone can request removal of their image at any time.
10. Confidentiality and sensitive information
Volunteers must not share:
· Personal data
· Internal discussions
· Safeguarding information
· Financial details
· Complaints or disputes
· Unapproved organisational plans
Sensitive information must always remain private.
11. Crisis and incident communication
In the event of:
· A safeguarding incident
· A serious complaint
· A public controversy
· A safety incident
· Negative media attention
Only authorised spokespersons may comment. All volunteers must:
· Avoid posting about the incident
· Direct enquiries to the Communications Lead
· Maintain confidentiality
A holding statement may be issued if needed.
12. Partnerships and collaborations
When working with partners:
· Joint statements must be approved by both organisations
· Branding must be used correctly
· Messaging must be consistent and respectful
· Volunteers must not negotiate media terms independently
13. Accessibility and inclusion
We aim to ensure communications are:
· Clear and jargon‑free
· Available in accessible formats when needed
· Inclusive of diverse communities
· Respectful of different backgrounds and identities
14. Monitoring and moderation
We monitor our online platforms to:
· Remove harmful or abusive comments
· Address misinformation
· Respond to enquiries appropriately
· Maintain a safe and respectful environment
15. Training
Volunteers involved in communications may receive training in:
· Social media management
· Inclusive communication
· Media handling
· Brand guidelines
· Crisis communication
16. Review of this policy
This policy is reviewed annually or sooner if:
· Communication needs change
· New platforms or risks emerge
· Legislation or best practice changes

